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Company Overview A.l. Green Textile Factory

Establishmentd 1988 TWSEd 1460

SpecialistdbProcessed Yarn, Sustainable Innovative Environmentally Friendly
Textiles, Functional Apparel , Industrial Textiles, Anti-epidemic Products
Manufacturing CapacitydProcessed Yarn, Woven & Knit, Finishing(Special Post-
finishing, Printing, Coating and Lamination, Garments

Global "
Production
Network

4 Fabric Factories

8 Overseas Offices

2_ Garment

Ratchaburi
HmEE

h Headquarters Fabric Factory
() Overseas office () Garment Factory

(") Global Apparel Innovative R&D Center
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Company Overview Surviving In Post Covid-19 Era
Global Layout Profit Operating

|Change of Operation Model |

ADeglobalization, Manufacturing Zone ACombination of Digital Economic
ModifiedY Relocation of Supply Chain Development and Business Model

AEmphasize on sustainable development & ACarbon Reduction & Sharing Circular
Social Responsibilty Economy

Regional production in 6 countries with short supply chain
completes a value chain of Everest
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Market Update
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The global economy is facing many
uncertainties and recovering slowly. The
global supply chain is still frequently
disrupted, and the costs of raw materials,
oil, and freight are soaring. Recently,
countries have adopted monetary
tightening policies in order to curb
inflation.

Everest takes advantage of global layout,
short-chain production and long-chain
cooperation, with A.l. transformation and
upgrading, and actively develops
environmentally friendly sustainable
products, showing the company's
resilience],

COVID-19

USA vs China Trade
Competition

War between Russia
and Ukraine

Lockdown in China

FED lift rates
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Market Update
Fabric +Garmen,
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3+2 Focus on Buyers
Brings Orders
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> Increase profit
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Innovative Products
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Halti International
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Sales Market: Global Brand Clients

Global brand customersdincluding sports, outdoor, City, Casual, Medical, industrial
clothing and fabric markets.

Except for original 3 issues of trenddoRecycley Biomassy Biological Degradation , we
develop new carbon capture technology. Four main development in one way.

Business Partners
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Brand Management:Attend Global
Exhibition to Marketing Products

A Due to Covid-19 in 1H/2021 Y some of exhibitions are postponed or cancelled. Thus,
in 1H/2021 Everest participated in 2 physical exhibitions and 5 online visual
exhibitions. In 2H/2021 since ease of pandemic, Everest participated 17 physical

exhibition and 3 online visual exhibitions.
A Ttis expected to participate in 30 physical exhibitions in 2022, implement streamlining,
strengthen marketing of large-scale exhibitions.

2021 Exhibitions
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Performance(Consolidated)

Consolidated Sales

Hit Record High
NT$10Billion

Net Profit

NT$180 Million

EPS
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Consolidated Sales 0o

T%

20207 20217

Net Profit NT$ Million
Turn loss

into profit

202071

20217
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202201 Performance(Consolidated)

Consolidated Sales NT$ Billion
1 23%

Consolidated Sales /
INncrease 23%

NT$ 2.6 Billion 202101 202201

: Net Profit NT$ Million
Net Profit
202101 202201
NT$ -374 wmition ——~—mi~
Remarkd 2022Q1Net Profit in business:
loss include NT$61 Million
recognizing fire loss
2\ NT$ 435 Million



Performance

2022 Sales Revenue

2 63 NT$ Billion
2.31
Ql Q2(Self-assessed)

NT$ Billion
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Performance: Last Five Years |I/S

Unit:  NTD million

2018 2019 2020 202201

) Amount ) Amount ) Amount % Amount %
Sales 8,847 | 100| 9,405| 100| 8.864| 100| 7,344| 100| 10,007| 100| 2.634| 100
Gross 1736| 20| 1690 18| 1.386| 15 572 8 1,018| 19 494 | 19
Margin
Sxppera“”g 1382 16| 1452| 15| 1428| 16| 1.424| 20 1553 | 16 400| 15
Net operating
it 354| 4 238 3 @2)| -1| (852)| -12 365| 4 94 4
gtlg‘;;ga'” s1)| -1| 38| o @) -1| (0] -1 75)| 1| @35)| -17
Net profit
befors Tax 303| 3 276| 3| (@152)| -2| (932)| -13 200 3| (341)| -13
Income Tax 88 1 119 1 120 1 5 0 108 1 33 1
Net Income 215 2 157 2| (@72 -3| (937)| -13 182 2| (374)| -14
EPS $ 0.47 $ 0.33 ($ 0.56) ($ 2.50) $0.39 ($0.55)

Remarkd 2022Q1 including fire loss NT$435 MillionY Profit is NT$61 Million excluding fire loss
EV)RES\TQ



Performance: Last Five Years Major Financial Indices

Unit: NTD million

2022.Q1
Receivables 1,376 1,187 1,132 1,341 1,965 1,586
Inventory 4,056 4,504 4,748 4,657 5721 5,609
Fixed Assets 5,378 6,133 6,303 5741 5,454 5,520
Total Assets 11,887 12,488 13,516 13,565 14,608 14,233
Long short terms loans 5,227 5,588 6,503 7,698 5,458 5,502
Capital 4,900 4,998 5,098 5,098 6,946 6,946
Operating revenue 8,847 9,405 8,864 7,344 10,007 2,634
Profit after income tax 215 157 (272) (937) 182 (374)
Profit margin after tax 2.4% 1.7% -3.1% -12.8% 1.8% -14.2%
ROA 2.5% 1.9% -1.4% -6.3% 1.8% -9.9%
ROE 4.4% 3.1% -5.4% -21.7% 3.4% -22.3%
EPS(NTD) 0.47 0.33 (0.56) (1.94) 0.39 (0.55)
Liabilities ratio 59.2% 58.7% 64.2% 71.9% 53.3% 53.8%
Current ratio 111.2% 98.0% 114.4% 112.8% 132.4% 123.4%
Book value per share(NTD) 10.67 10.88 10.01 7.87 10.11 9.75

A\ Remarkdh 2022Q1 including fire loss NT$435 MillionY Profit is NT$61 Million excluding fire loss

EVEREST



Everest Innovative Strategy
Upgrading Core Products and makes Market Spinningx

l Innovative it Marlt(-ett-
ifferentiation

Product ..
Partners competition

.
AUse externalresources to

create a winwin situation
Aviakes all parties win

Miversified highvalue
products createdemand
Arransforming new fields
of textiles

EVERUEK

1.2_5Core Tech

Customer '
80/20
Value
Management
APass corporate culture and -‘

of scale AGlobal layout, dynamic sale
ANew mode ofdigital \effECt and production

operation to create customer A\ctive business organizatiol
experience and value to implement operation

%fs\ power

create commorvalues



Everest Innovative Strategy
Multi-integration and innovation Expand Core Technology

Being a pioneer in disruptive
technologies does have clear  A.l. Tech

1. Physiological ¢
advantageg momé i J

Core Products 2.Smart Wear
1. Composite processed yarn 3. Medlcal
2. Elastic functional fabric

Green
Innovation

3. Functional fit fabric g
isibility
' Industrial Textiles RICEN

1.High visibility — [CEELIES 4 /
!

BIRERERL o

2. Flame Retardant\ aeess ’ { \

»

X E
Workwear ‘ er'
3. industrial materials -

Biomedical field

Sustainable

1.Protective isolation
1.Recycle gown Technology
2 Biomass 2 High-Tech Mask

"\, 3.Biodegradable

EVEREST

3. Medical Material



Everest Core Competitiveness
A.l. Transform Operational Excellence Decision-Making

A.l. Apply Visual
Monitor

AAQI visual identity CIM

ASmart cloth inspection
& cutting

~—

v

System information
AFilm quality monitoring D integration D
S —
it
IOT Data Analysis & k
AMachine operation Server
monitoring and = 5=
abnormal warning
AParameter change trend P

Increased 30%
U A.l application benefits 30 Million per year

A
EVERES\TQ

U Overall output of finishing increased 38%
U QC manpower decreased 22pplj] Productivity o o%ctw\v



Everest Core Competitiveness

Deep plowing & lean  Build enterprise competitive advantage
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Promoted by
Busines units
over 95 projects in total
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Everest Core Abllities Upgrade Sustainability 3.0

'Y

_ _ Boiler renovation to increase
Alr pollution resource utilization, reduce
@ improvement waste water and air pollution
discharge

Upgrade the efficiency of heat
Process preservation, shaping and air pressure
b - . To improve heat recovery, Resource
ey oilnni¥4=ialelal  application, Optimized processing

process, Reduce energy consumption.

‘ Adjustment of low-toxic chemical
Frlendly substances, Research and develop
environment: non-toxic formula. Optimize the
recover mechanism of the washing

WEICEY tower.
~_

Reduce the amount of waste;
strengthen the recycling rate.
The incinerator assist in
incineration of waste from
nearby factories, increase
income, Promote sustainable
regional development.
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Everest Innovative Products
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Everest Innovative Products(1)

Ever High Heat i Resistant Film Wear
I T A 7

Waterproof —— “ﬁ-\I‘l‘—lBreaﬂwability
Windproof 5’

Water Repellent _l :l} - l— biodegradable fabric
&

@

SKin ‘ Q biodegradable membrane

(N

Ever Peppermint Natural Antimicrobial

w - Qf 2 2 7

BOTANICAL
ODOR CONTROL

High Visible Flame Retardant Yarn
7 - K
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Everest Innovative Products(2)

Ever Eco-Black Gold

"'-‘:’:":"I'\‘i\\\\\\\\\ \\’\\\‘

Ever ScrapFil-Pinacell
XNNw

Ever Composﬂe Reflectlve Print
. 0 7- _ Nuv O
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Corporate Social Responsibility

A Staff A
A Climate A Labor A
A Sustainable A e Rl A
A Carbon Control A Communit A
A Pollution Control I\ ity A
A Energy Efficiency Information
\ Security

éetal e g |
Pro n Res Ibility Ma ent

Transparency
Professinal Ethics
Director Mangement
Shareholders
Compensation
system

RECOVery

Resilience Communication

ASignificant ACorporation
incident such recovery and
as COVID-19 social
reaction assistance
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AStrategy &

ASelf-disclose &
communication with
third parties to build
up sustainable
development

Mechanism to
integrate ESG
risk to

corporate risk



Disclaimer

This presentation is prepared by Everest Textile Corporation (the i Co mp aang )
solely for the purpose of corporate communication and general reference only. The

presentation is not intended as an offer to sell, or to solicit an offer to buy or form any

basis of investment decision for any class of securities of the Company in any jurisdiction.

All such information should not be used or relied on without professional advice. The

presentation is a brief summary in nature, and does not purport to be a complete

description of the Company, business, current or historical operating results or its future

prospects.

This presentation is provided without any kind of the warranty or representation,
either expressed or implied. The Company specifically disclaims all responsibilities in
respect of any use or reliance of informations, whether financial or otherwise, contained
in this presentation. Neither this presentation nor any of its contents may be reproduced
to a third party without the prior written consent of the Company.
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